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Test Outline – Chapter 7 
9.2.5 assess, critically, the relationship between consumerism and quality of life in Canada and the United States by exploring and reflecting upon the following questions and issues: 
	I Know and Understand / Can Provide Examples and Evidence
	My Rating

	What are the indicators of quality of life?  (p. 2, 5, 6, 242)
	Yes 
No 
Not Sure

	How does individual consumer behaviour impact quality of life (e.g., environmental issues)?  (p. 243-245, 248-249, 250, 252-253)
	Yes 
No 
Not Sure

	How does marketing impact consumerism? (p. 254-256)
	Yes 
No 
Not Sure

	How does consumerism provide opportunities for and limitations on impacting quality of life? (p. 258-260)
	Yes 
No 
Not Sure

	How is consumerism used as a power of a collective (e.g., boycotts)? (p. 238-239)
	Yes 
No 
Not Sure

	To what extent do perspectives regarding consumerism, economic growth and quality of life differ regionally in North America?  (p. 261)
	Yes 
No 
Not Sure

	What societal values underlie social programs in Canada and the United States? (p. 262-263)
	Yes 
No 
Not Sure


